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@ WHOIAM o WHAT IDIRECT

Creative Director and Regional Design = Brand Architecture: Visual identities, brand
Consultant based in Addis Ababa. 5+ books, and multi channel campaigns.

years directing high impact visual
communications, publication systems,
and brand architecture across East
Africa for international organizations

and corporate |leaders. - Spatial & Events: Stage design, event
architecture, and environmental graphics.

- Editorial & Data: Large scale publication
layouts, infographics, and executive
summaries.
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PERSONAL PORTFOLIO

Tel:- +251 938 486 060/
+251 923 441 967
Email:- theodoreamsaluted@gmail.com
Web:- www.ted-designs.com
Location:- Bole, Addis Ababa
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SELAM (SWEDEN)

Regional Graphic Design Consultant
Addis Ababa / Horn of Africa
2025 — Present

= Provide strategic design consultancy, brand
stewardship, and multi channel asset design for Pan
African civil society initiatives including PANAF and
Connect for Culture Africa.

= Conceptualize regional campaign architecture,
publications, and event visual systems while directing
external production and print vendors.

ETERNAL MEDIA (360 Agency)

Creative Director & Department Head
Addis Abalba, Ethiopia
2026 — Present

« Lead and mentor a multidisciplinary team of graphic
designers, 3D artists, and motion designers executing
national and regional campaigns.

= Direct end to end visual strategy, publication layout
standards, and event architecture for clients including
UNICEF, GlIZ, and ECX.

www.ted-designs.com

UNESCO (Aschberg Program)

Creative Lead
Addis Ababa, Ethiopia
2024

= Spearheaded visual identity and event communication
assets for international youth development and cultural
empowerment initiatives.

ETERNAL MEDIA (360 Agency)

Art Director & Department Head
Addis Ababa, Ethiopia
2022 - 2026

= Managed production workflows with external print
houses and media vendors to ensure high-precision
execution on tight turnarounds.

= Formatted complex editorial reports, data infographics,
and promotional collateral for high-visibility public sector
programes.
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Directing end to end brand identities, publication
systems, and multi channel campaign architecture
across East Africa.”

BRANDING Brand Architecture: |dentity systems, logo

geometry, and detailed brand guidelines.

Spatial & Venue Design: Event architecture, stage
screen graphics, and facility environmental design.

Creative Strategy & Consultancy: Team leadership,
brand workshops, and cross media execution.
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Selected Brand Marks

A curated selection from over 50 identity projects and logo marks created throughout my design career.

Each mark is engineered as a functional system built for versatility across digital platforms, architectural environments,
and large scale print collateral. The focus remains on geometric precision, typography, and long term visual relevance.
Confidentiality Note

Certain client marks and institutional identities are excluded from this overview due to non disclosure agreements and
ongoing brand rollouts.
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ECX | Brand Identity & Launch Event

Q ProjectScope & Backstory

Executed a major national rebranding through extensive site visits,
stakeholder meetings, and strategy brainstorms to modernize ECX after 16
years, shaping the entire creative vision and receiving an award certificate
at their launch event.

Q Leacdership & Strategy

Served as brand strategist and creative director, driving the visual vision
and designing alternate logo options while leading graphic designers, 3D
artists, motion designers, and copywriters, along with delivering multi
session brand trainings for their vast team.

Q KeyDeliverables

Defined the overall creative direction and detailed brand guidelines,
designed alternate logo concepts and logo animation packages, provided
website design consultancy and ongoing social media direction, created
full launch event spatial design, and delivered comprehensive brand
training sessions for the internal ECX team.

PROJECT O1

ECX
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Future
Qutlook:

A Vision for
sustainable
Growth

STRENGTHENING
ETHIORPIA'S COMMODITY
MARKET
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www.ted-designs.com

09



PERSONAL PORTFOLIO

© 2027 ALL RIGHTS RESERVED

% A s HED

T

www.ted-designs.com

10



PERSONAL PORTFOLIO www.ted-designs.com

© 2027 ALL RIGHTS RESERVED I



PERSONAL PORTFOLIO www.ted-designs.com

Ambaye | Brand Identity

Q TheBackstory

Following the successful branding project for Nile Source, the client
returned to commission a complete visual identity from scratch for their
parent enterprise, Ambaye General Trading.

Q Design Concept

Crafted the primary logo using the Ethiopian alphabet integrated with
golden ratio geometry to build a balanced, culturally rooted symbol that
scales across global trade operations.

Q Delivered

Designed the primary logo mark and brand identity guidelines, stationery
sets and corporate collateral, fleet vehicle graphics and container signage
specifications, and physical merchandise applications.

PROJECT 02 AMBAYE
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NEST | Brand Identity &
—cosystem Architecture

Q The Context

Developed the visual identity for Next Ethiopian Startup alongside
MINT, UNDP, and KOICA to support emerging entrepreneurs and
INnnovation hubs.

Q Leacdlership & Strategy
Directed brand strategists and Ul designers to build a cohesive visual

identity that spans digital platforms, startup resources, and event
touchpoints.

Q Delivered

Brand ldentity System, Program Collateral, Campaign Assets,
and Event Branding.

PROJECT O3 NEST
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Ethiopian
Government
Goes All-in
Startups
ThroughNest
Initiative

& D

Grand Launching of
Next Ethi@;:zi*m_ Startup (NEST) Initiative

[ L
b |:.. ] :i‘l MEKT ETHIOPIAM STARTUP
o & . l‘

)ctober 24, 2023

Addis Ababa, Ethiopia

e : & = R & Er E KUICH

The Ministry of Labor & Skills and
the Ministry of Innovation &
Technology, in collaboration with
the Entrepreneurship Development
Institute, UNDP, and KOICA, have
unveiled the Next Ethiopian Startup
(NEST) initiative, a concentrated
national startup ecosystem
development effort that aims to
support and empower startups as a
key driver of Ethiopia’s economy.

The NEST initiative, launched
October 23, 2023, in the presence of
Deputy Prime Minister and Foreign
Minister Demeke Mekonnen and
other key stakeholders, seeks to
reward risk-taking behaviors, and
establish a supportive environment
for innovation at every stage of its
lifecycle.

© 2027 ALL RIGHTS RESERVED 18
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Kainos Dining | Brand Identity
o Guidelines

Q The Challenge

Crafting an authentic yet contemporary visual identity for a high-end
Greek dining restaurant, translating Mediterranean heritage into a modern
luxury experience.

Q Strategic Approach

Developed the primary logo and comprehensive brand guidelines
centered on three structural pillars Stable Root, The Vessel, and Living
Sprout balancing Greek cultural iconography with modern typography
across print and digital touchpoints.

Q KeyDeliverables

Primary Logo & Geometry System, Brand ldentity Guidelines, Menu
Systems, Digital Ul Layouts, and Packaging

PROJECT 04
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PANAF SUunmit2026 | Event
Visual [dentity

Q EventScope

Developed the complete visual identity, digital campaign architecture, and
venue design as the sole graphic design consultant for Selam Sweden and
African Union partners.

Q CreativeDirection

Provided strategic creative direction across all touchpoints guiding
external print vendors, event production crews, and digital media teams
on layout execution, motion assets, and spatial setup.

Q Delivered

Designed the complete event visual system and brand guidelines, web
interfaces and social campaign assets, stage motion graphics and screen
packages, spatial venue mockups and print specifications, delegate
passes, badges, and invitation collateral, as well as summit publications
and baseline reports.

PROJECT 05
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COMNECT FOR
CULTURE AFRICA
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UNICEF | Office Branding

Q Multi Office Scope

Standardized visual identity and facility experience across 7 regional hubs,

—1

including Mekelle, Bahir Dar, Jijiga, and the 2 buildings at Addis Ababa Amhara
ECA compound.

Benishan
Q TeamlLeacdership Die Dgyi

a
Harari

Led a multidisciplinary team of architects, 3D artists, and graphic
designers from initial site audits to final spatial guidelines.

Orc?miya Q

Somali

Q Delivered

Designed the complete facility branding manual and environmental _
guidelines, 3D architectural mockups and spatial visualizations, wayfinding e
systems and architectural signage specifications.

Locations: Addis Ababa ECA Compound (Zambezi & Congo Buildings), Mekelle,
Bahir Dar, Jijiga, Assosa, Gambela, Semera

PROJEGT Oe UNICEF OFFICE BRANDING



PERSONAL PORTFOLIO www.ted-designs.com

F%
N
iy
R
[

© 2027 ALL RIGHTS RESERVED 33



PERSONAL PORTFOLIO www.ted-designs.com

FOR EVERY CHILD, ) RS _— pes——— &

unicef ¥

© 2027 ALL RIGHTS RESERVED 34



PERSONAL PORTFOLIO www.ted-designs.com

:-.-.' - |

© 2027 ALL RIGHTS RESERVED 35



S



PERSONAL PORTFOLIO www.ted-designs.com

Eternal Media

360 Agency (Media &
Communication

i CeeRanli

Tewodros
Amsalu

| ‘ :::"_ y -
BRT DIRECTOR N — ' r%{g‘,

Initial Path

The storyteller who paints
with pixels and purpose.
Started in Accounting and
Finance, later expanded into
Cinematography, Filmmaking,
and Graphic Design.

Shift to Art Direction ' f

Moved from figures to

frames merging visual A "
storyteiling with brand ‘ -

identity and design systems.

Most Known For
Crafting emotionatly .
rescnant brand visuals, _ New week, fresh ideas,

. :: i L leading creative teams with _ . and purpos oful creativi ty
| passian, and shaping design
M E D IA Z:L- narratives that connect at ETERN AI...
_.-- strategy with story.

|:u n:'pl_E':t_ with us = Reimmral, madu commymscalion
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PANAF

NGO - Pan-African
Network for Artistic
Freedom

SOCIAL
MEDIA
DESIGN

© 2027 ALL RIGHTS RESERVED

‘Aartist should be
O speak, create
hallenge...

Sm iﬁgguwcm #PANAF #PANAFYoices #FreedomOfExpression

. AN UNITED NATIONS
7 PanaF () e
DHEILE [1F THE Wi E [ HRIF

PANAF Webinar
Series il

‘Rights of Artists as Workers Concept Note”

VIA ZOOM
16" October 2025

www.ted-designs.com

A Pan-African movement
that connects and
protects aptists acros

the continent.

B\
;/

sm iﬂw'FgESUNCIL #RAMAF #PAMAFoices #FreedomCEExpression
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PANAF

NGO - Pan-African
Network for Artistic
Freedom

EVENT
SM
DESIGN
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www.ted-designs.com
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Free to Create:

Power, Pressure, and Possibilities
within Digital and Economic Landscapes.

February 6" - 872026

Addis Ababa, Ethiopia

February 6" - 8" 202¢

Addis Ababa, Ethiopia
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CfCA

NGO - Initiative Pushing
1% of National Budgets
to Culture in Africa

SOCIAL
MEDIA
DESIGN

© 2027 ALL RIGHTS RESERVED

CONNECT FOR
CULTURE AFRICA

N In Assoc

ation with BLAAK FRAME STUDI

1"" . i

CfCA E-LEARNING SERIES: =

Music Business Accelerator -

E-Learning Course for
Emerging Music Entrepreneurs

Course Duration & Format

Zﬁth October - Format; Online (via Zoom)

& Moedules [0-120 minutes each),

th
ZE Hﬂ‘H'EI'I'IbEI" 1ﬂ15 including a fingl pitch presentotion

Final Pitch: Expert-led lectures, cose studies,
@&A, and Imeractive group work

S5th December 2025 e
Languoge: English

Hastad b Fawered by

£
en v, SEWAM

ﬂ CONNECT FOR
CULTURE AFRICA

In Association with

KALEO MEDIA &
YOWELI CHUNGU FILMU

www.ted-designs.com
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Chico Meat

l #chicomeat :
Chicken Meat i'
Distributor O it

* TASTETHE
UALITY

No shortcuts. No compromises.
= Fresh From The Rarm

= Made with Passion and Hyglene

= Nutrition Dense and Delicious!

e

PROTEN

SOCIAL POWERHOUSE

MEDIA
DESIGN

Stay strong. Eat fresh. Choose Chico.

Cie e
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MyKishin

Mekelesha Spices

SOCIAL
MEDIA
DESIGN
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www.ted-designs.com
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) . oo oo
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.~

My Kishin

N%9e N&nh LIQNA
YT PooP} UL

o ——

" g o m: N o N
LLL 11 WL doumE
YT Pooqr} neqe nsAR m?ﬂ.ﬁ

U

LOUNA
YICT PpougoF
oUL

FASTING

nege N&HA
TIRA

eY7ICT Pouqo}
o>Ue

Transform your non-fasting

meals with Mekelesha's vibrant

flavors, turning every dish into a
memorable experience.
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Abat Properties

Real Estate Company FQT
|
- I | *
am 3
by
| Apartments For Sale

SOCIAL
MEDIA
DESIGN

“You are in Good Hands.”

2 Bed Room

Bisrate Gebriel Site

@ @ @ ® (ontact us &
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Anhbessa Travel
Tour & Travel Company

Transpﬂl"t 10 DAYS IN \Br}l:lﬂ:ching

SOCIAL
MEDIA
DESIGN

Management ETHIOPIA

@ &8 aAnbeown
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@ Vision
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Qatar Cherily ervisions a warld in which sil human

ity it dhg i g B
eajoy thew

fitihts without dissnmnation,

WY s

Qatar Chasity &-an irternational non-gowemmeantal
iavelopmental programs, mabilizes support and
resources, and builds eflective partnerships to help
peophe [vva in dignity, irapired by huamamtanion vahses
and lskamic oot

@ Strategic Message

i Frumhmdmﬂ in Calar

+ Provide a digrified it for chddren in nesd anc thelr
{amilies ;

+ Gontribute 1o achieving comprehensive and
 Alieviate the sutferng of imternally displaced parsons
{IDFs}, refugeas and those offacted by humanitarian

origen
+ Promate peace and social cohesion

Our Partners:
Wa collaborate with esteemed pariners, mclugmg:

- ——

e . About

www.ted-designs.com
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Clatar Charty smiberksd on s humaritarian ourney In1984 as a
wolurtary community iniiate named The Gatar Commitios for
(Orphan Spanscr Proparte suppert chitren affected by conflicts
and natral dgastes. Then, it expanced ts arsas of work to
erve vanoLa marginalirad and vulnerable sectiors. [n 1862, the
Datar Commities for Crphan Spersor Projeet tumed into Oatar
Charity as an international bumanitarian and develcpment NGO
that works uinder The laws reguiating the nor-proft secior in 1ha
State of Catar,

Catar Chanty was eetablished as an institutonel expression of &
civil will that derives s comporants from the values, prrnciples
and cukural and chilisticnal herfage of the Calar comminity b
o good and pericipate in the globel sclidant) and shectively and

Qatar Charity g <l

cheuelopmental ¢ s facid by the underprivileged and the
readly wix|dids,

Extendir u hedaing hard b crises and disastechit childen
remarved as ane of the fop pricrities of Catar Gharity, which then,
exparcied Bg arsas of work o inckede varioas fumanileslan and
davetaprient seciom,

Qatsr Chartly is subgsct to Qetar's laws ard rules goveming

chanty work sueh as Lan Ne. {15} of 2074 regulating chartabla
activies, and Emiri Dacres Mo, (43 of 2014 on establishing the
Fiegulatory Autharey for Cheritoiole Actiities (RACA),

CONTACT US
Clatar Foiredation
E | emall edch a . =
¥ hﬂl:ﬁ;-'-"‘nwﬁl:-‘lm.urg (: ﬂ,.JJ_};ﬂJ_hn
oM et ) QATAR CHARITY
e

gatarcharity f :q; @ ‘
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CONNECT - - -

Phone: Email: Welbsite: Location:
+251938 486 OG0/ theodoreamsaluted@gmail.com www.ted-designs.com Bole, Addis Abalba
Ethiopia

+251923 441967


https://www.behance.net/theodoreamsalu
https://www.linkedin.com/in/tewodros-amsalu-096a69179
https://www.instagram.com/tedd_designs/
https://t.me/Tedd_31
https://ted-designs.com

